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The years from 1999 to 2004 have been very positive for the poultry market, with the total 
market growing nearly 7% in constant dollar terms to reach $17.5 billion (2004 estimate). 
Several factors contributed to this growth, many of which are still in place and should help the 
category keep growing in the future. Consumers are looking for fast, easy, healthful meal 
centers, and in a period when beef and pork prices are being driven up by a tight supply, 
convenience cuts like boneless, skinless breasts have proved very popular. 
 
Though declining cooking skills are having a negative effect on many food products that 
require cooking, consumers' desire to have fresh meats at the center of most meals has 
helped blunt this trend. At the same time, the increase of semi-prepared and pre-marinated 
varieties of poultry products from leading processors have impacted this industry somewhat. 
Low-carbohydrate diets and a popular conception of chicken as a low-fat meat are also 
benefiting sales. 
 
Pilgrim's Pride, formerly the third-largest processor, acquired ConAgra's poultry holdings in 
2003, making it a closer rival to industry leader Tyson Foods. In a category where nearly half 
of sales are made by the top three sellers, even more consolidation is expected. These 
mergers and the rise in the competitive climate should accelerate the branding of the meat 
case; increase spending on research, development and marketing; and add to the number of 
products specifically tailored to particular consumer needs. The result could be an increase in 
dollar sales as more value-added products appear. As consumers turn increasingly to organic 
or natural poultry, the premium prices commanded by these products will also boost sales, 
and gourmet poultry like duck may do so as well. 
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