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APPENDIX: RESEARCH METHODOLOGY

Consumer Research

Sampling & Weighting

Presentation & Definition

Further Analysis

Trade Research

Informal trade research

Formal trade research

Desk & Internet Research

Sources

Definitions

Forecasts

APPENDIX: WHAT IS MINTEL?

Mintel Publications

Mintel Services

Product retrieval

Retail audits

Tailored research

Global New Products Database

Research Support/Consultancy/MIC

The Mintel Information Centre (MiC)

PR Research

05/2004



