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APPENDIX: NEW PRODUCT BRIEFS

Altria Group: Kraft Singles Manchego Processed Cheese Slices

Ariza Cheese: Estilo Rancho Queso Campero Country Cheese

Cabot Creamery: Cabot Chipotle Cheddar Cheese

Campbell Soup: Pace Foods Pace Mexican Creations Roasted Ranchero Cooking Sauce
Jel Sert: Royal Gelatin Extensions

Jel Sert: Royal Pudding and Pie Filling Extensions

Keebler: Murray Tropicales Cookies Extension

Lifeway Foods: La Fruta Spreadable Cheese

Lifeway Foods: La Fruta Drinkable Yogurt Extensions
McCormick/Schilling: McCormick Mojave Line

McCormick/Schilling: McCormick Marmelada Fruit Spread Extensions
McCormick/Schilling: McCormick Mayonesa Sandwich Spread Extensions
Ocho Rios: Coconut Ginger Busta Toffee

Unilever: Good Humor-Breyers Ice Cream Fruit Carnaval Bars

Unilever Foods: Hellmann's Mayonesa con Jugo Limon

Yoli: Mi Costenita Tamarind Sticks
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